
Shore City Spend & Win Promotion 24th November 2025  – 24th December 2025 – 
Terms & Conditions 

 

1. Promotion Period 
The promotion runs from 24 November 2025 to 24 December 2025 (inclusive). 

2. Eligibility 

o To enter, customers must spend $100 or more in a single transaction at 
any Shore City retailer during the promotion period. 

o Excluded purchases: Gift cards of any type, Lotto products/receipts, and 
bill payments do not qualify. 

3. How to Enter 

• After making a qualifying purchase, customers must complete and submit an 
entry form via the online entry link (to be inserted). 

• A valid receipt must be uploaded with the entry and kept as proof of purchase. 

• One entry is permitted per qualifying transaction. 

4. Prizes 
 
One winner will receive the following prize pack: 

- 1× OPPO Find X5 Pro 
- $1,000 New World Gift Voucher 
- $300 Novita Diamonds Voucher 
- 1-Month Free Les Mills Membership 

5. Total prize is non-transferable, non-exchangeable, and cannot be redeemed for 
cash. By entering, you acknowledge that your details will be passed on to all 
retailers included in the prize pool to facilitate prize fulfilment. Only Les Mills will 
contact you directly to activate your membership. 

 

6. Winner Selection & Notification 

o The winner will be randomly drawn after the promotion has closed. 

o The winner will be contacted on 5 January 2026 using the contact details 
provided on their entry form. 

o If the winner cannot be reached within a reasonable timeframe, Shore 
City reserves the right to redraw. 



7. General Conditions 

o Entry forms must be completed accurately; incomplete or illegible entries 
may be deemed invalid. 

o Receipts may be verified at the discretion of Shore City management. 

o Shore City reserves the right to amend, suspend, or cancel the promotion 
if necessary. 

o By entering, participants agree to these Terms & Conditions, consent to 
their name being used for promotional purposes should they win, and 
acknowledge that by entering they are also signing up to Shore City’s 
marketing database. 

 


